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iiTrnoBuc’vio;! 



Zn October 19G6, the Office of the Chief of hhvy 
Information (cr.JITXO) initiated a program to oral-lot the 
active support of dll o:;~LTa vyrton employed in civilian maun 
communication activities. the purpose of this program w-'t 
to develop "a greater count ry-v/ido public awareness of the 
readiness# cap obi lit ice er.1 continuing contribution in 
defense of the Unit**d states i**vy# the United States Murine 
Corps and the 1 wr.l and L'lacxm Omps Reserve."*' 

A nation... tide effort was direct-:: 1 to obtain the nv ,;n 
of naval reservists# gc- 1 uvy: ;.on, and civilian proponents of 
the Wavy Who wore employed in nano media cceupafciors. 
Corm-anding Officers artel Petty Officars-in-Chairge of Unvul 
end Marine Corps Trc lining Centers and facilities were 
assigned the tad: of gathering this information from their 
localities. Specifically# it wan desired that the follov/- 
in cj occupations be surveyed s public relations# advertising# 
broadcasting# telecasting# editing# publishing# free-lance 
writing# and motion picture production. 



1 



Department of the navy# Office of Information 



letter# cori a 1 3 1 1 17, C. ' t c d 0 c t ob e v 10# 1 9 C 6 . 



1 






Tli is nano letter also requested the naru23 of parsons 
carving ns Public Relations Officers for naval Reserve 
unite, regardless of their civilian occupations. 

Eventually a list of over 1,500 names was assembled 
and was designated, for ndini ni s t r at iva purposes, 

A subsequent letter from CulITFO to the Cosv.'.anding Officers 
and Potty 0 f f ic e r a - i n~ Ch urge of the reserve units requested 
that additional effort be expended to increase the s iso of 
List 60. This letter also eor-aanted on the service that 
CimtTO would initiate to the addressees. "i\s names are 
provided they are added to CdlLTO LI Of C60 to receive 
BZIV2GTZ Ob mugusiuo, items from bib. .VhJd and such other 
materials as my be considered appropriate and helpful to 
thorn in telling the Ifavy and murine Corps story in their 
communities. 

Pi. rec ti, on uiagasino is a monthly C :XsF0 publication 
for llnvy Public bf fairs Officers around the world. It 
provides information on I.Tavy public relations plans and 
programs along with recommended ideas fox' PR exploitation. 
Ktev .aov rs is a monthly compilation of recent developments 
within the navy end includes Vietnam combat items and human 
i n t e r o s t cto 3: i t? s . 

Composition of List GO took on a diversified look 



“Department of the ITuvy, Office of information 
letter, serial 527, dated February 2d, 1957. 



v/hen CUWii'O added the nance of persons serving in reserve 
public relations positions# regardless of civilian occupa- 
tion. Because reserve PR officers t/ore included on the 
list# the survey sample for this thesis included persons 
not employed in civilian mans media occupations, but who 
had more than a casual interest in Ib.vy public relations. 
However, this factor provided an added dimension and 
significance to this study because it permitted the compar- 
ison of media-employed personnel with white collar people. 

Monthly mailings from CHIRK) to List 60 provide a 
varied assortment of informational mtoritl to the 
addressees, h random selection of sr. in foru&tAoanl package 
revealed the following materials a contact list of CHIR70 
branch officer, ip" RllifA magus i no, an indan to navy 
Department speech bureau services, bi-monthly statistic 1 
summery of llwvy and Marino Corps m -rpon’' -r, facilities end 
financial resources# a biography of the ncvnly-tp pointed 
Chief of Ilavnl Operations# r. pan. hie t on the DR S. llavy 
Memorial Museum, promotional material on recently published 
iRnvy-or rented v/orho from t’no Ur. if -.1 Status Naval Institute# 
an announcement concerning the Naval Institute’s 106Q H°rcy 
Contest and a Government Printing Office publication offer. 

Mailings from other months were observed to contain, 
a Corsair II Attach. Report#, a Crab at Art and Photograph 
collection, rav.'ph.leto entitled 'rfre lbroanding Scope of Sea 
Power# "You Can Help# " rad "the Navy Navigation Satellite 
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System, " and a listing of navy films cleared for public and 
television showing. 

Success of the List GO program was based on two 
assumptions that have become anions in public relations s 
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3. How accurately the List GO cample can assess 
public opinion. 
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4. If there is a need for the Levy to niter the 
number and means of contacts with persons on List 60. 



Concepts involved in this research ares 

1. Attitud e.- — Attitude is the rental evaluation that 
a person has toward an institution or program. An attitude 
has two properties’ — direction of favorability or un favor- 
ability and degree of intensity, hither direction or 
intensity presumably can be treasure cl on a continuum. For 
example, a response of '’moderately agree" to a positively 
worded question about active duty service manifestly 
expresses a higher degree of favor ability and intensity 
than "slightly agree." Agr ee , is direction of favorab.il it y 
and rode rat e ly, vis-a-vis slight ly, is the degree of 
intensity. 

2. C onf ect .-"Contact is the frequency of exposure 
of persons on List 60 to .’levy public relations personnel or 
Knvy information. It is measured by clot or mining the number 
of times par month that a media representative communicates 
with navy PR personnel or is exposed to Usvy informational 
material. Contact in referred, to as personal or impersonal. 
Personal contact is considered to ba face -to- face or by 
telephone and impersonal contact is by nail. 

3. ZrjT f}?' 'bnt« — Agreement is one of three concepts 
involved in measuring the ability of the respondents to 
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gauge public opinion* (Gee page 79 for definitions of thes 
concepts by Chaffee one! IlcLood.) ftgrooiKent irs the degree 
to which a person *c opinion rosorXo3.es true public opinion. 
Therefore, if a person’s opinions were exactly the sure no 
the majority of the general public’s, he would have perfect 



agreement. 



4. Con grn o-Q py * - -Congruency is the degree to which a 
person’s opinion resembles wha.t h:. believes the general 
public is thinning* ft person v;ho has * or feet congruency 
would believe that his personal opinion is exactly what the 
general public thinns. 

5. trny&'nzt.* —Accuracy is the degree to which true 
public opinion is matched by a person’s estimate of public 
opinion. That is, perfect accuracy is the ability to 
predict exactly what the general public believers. 

ft node! of concepts 3, 4, and 5 in presented on page 

79 • 

Previou s R •>;;<? 

Uo previous study has been made of the attitudes and 
opinions of the Lief CO group toward the navy in general 
and it j? public relations effort in particular. However, 
other studies have been made of veterans* attitudes toward 
their former service and on attitudes toward an organisa- 
tion’s public relations staff function. 

in I960, Bruce I. Star.er, a University of Uisconsin 



o iuocntj su.csnit ^ . . • . 

" in -- JA J entiled « A Survey of the 

Veteran Population, at. the Univ~.^H- v * 

/ "“ oU i Cj - ‘-hr; cone in to 

P o fc e r r.\i n e f.t t ’* '■ u<P r- r : v»-^,.. -> . . 

" C * -'-lxtary Service Experience . * 
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coraraunicat ions . The rationale for cr.INFO establishing the 
program involves theories that have become guiding prin- 
ciples in the craft of public relations. 

For era rapid# by forwarding in format iona 1 material to 
mass madia representatives vho were former members of the 
Navy# CIlXnFO hopes to hoop interested and informed a special 
public that is probably influent! >1 within local commun- 
ities and has some control of media outlet facilities. 
Therefore# the twin factors of media presentation said 
interpersonal influence are brought to bear on the general 
public for the benefit of the Navy. 

Before reviewing the various sources that support 
these considers cions# it i -» neoeaenry to review how other 
researchers have defined the concepts used in this paper. 

Definitions of the concept of attitude are as 
numerous as textbook's in psychology* Bach author has his 
own definition. In 1567 # Chester A. In oho as comb led and 
published various definitions of the ton:.. Of those 
definitions# Gordon Allport * o 1938 description has with- 
stood the passage of time and is in consonance with the 
term as defined in this thesis? 

An attitude is a mental and neutral state of readi- 
ness# organised through experience# exerting a directive 
or dynamic influence upon the individual *o response to 
all objects and situations vith which it is related. 3 

'•’Chester A. Inr.bo# S&fggbLtA Sit PJbSDSlS. 

(New York; Appleton-Con tury-Cro f to # 1967)# p. 2. 



Insko also cowjuants on the various theories advanced 
through the years concerning the relationship between 
attitudes and opinions. Jiio view on the attitude-opinion 
concept advanced by ilovland, dan in, and Kelly seems 
particularly compatible with the views of this author and 
the research being presented in this papers 

Ko viand, Janie, and Kelly maintain that one of the 
mein ways in which persuasive communications give rise 
to attitude change is through the production of a 
related opinion chute o , Opinions arc beliefs such ns 
• interpretations, c.w a stations , and ant iciptit ions . 



Attltr b 



are .ir.pl ic.it re~" ernes c riant -d tc'.vard 



approaching or «. voiding , iw acting favorably or unfavor- 
ably toward an object or ryrbnl. Loth “opinion" and 
"attitude*- are regarded as iniarv suing vnrir-bior 
between which there io a high degree of r:utu*l infer- 
action, hccorfiuj to I;.nvl :,r. ‘ , Jenin, and Kelly, the 
most iKiportn.it inter act. ion in the*. chung s in attitude 
that folio*. ;o the change in opinion. A cl tango in 
opinion about a politician** notivos, for erauwglc, may 
result in a change of attitude toward the j; >litieir.n. 
Opinions, like oclior habits, teed to persist unless the 
individual undergoes «o*ns learning os .per ier.ee. 

>lr..o:pg:p to .a air .- p..ht rs::\ At :-rv : ,a.\ A’idr^an 

£ll& Ahiir.i.'hrA tg .c pc. gat A .b '.:1 rwpgt;hji:;s^ jfe, . 

Idhtsiig frpwrtisjrct .ip t.hpgh a r.hf }yg>ii :Li A££& te.<U ' 

If evuryo ‘ a corr.runicatiorin are persuareivo, then it 
night bo erpi'Ctei that the favorable opinions and attitudes 
of the List GO universe ’.’ill bo roinfore--. <3 and that 
unfavorable, or neutral, opinions and attitudes would be 
changed positively. 

Various writers have co v. anted on the concepts which 
the I7avy uses as bases for the List GO program 



• roi’b , p. 12. 



Italics i.ino 



10 



Cut lip and Center maintain that successful press 
relations are built on a foundation of service to the media 
representatives.' By monthly mil contacts with nationwide 
r.ied.ia# CHIHFQ is attempting to establish a channel of 
communication through which service can be provided to 
Media employees. 

Herbert P. Lionberger believes that the adoption of 
new ideas goes through five stages. ‘ The first and second 
periods involve a parson becoming aware and interested in 
<m idea. Lionberger assorts that ness media play an 
important role in these processes, the third and fourth 
stages involve the individual evaluating and experimenting 
with the idea* The influence of opinion lenders and 
influential^ supplant mass media in these areas. Finally# 
personal experience influence;'; the adoption or rejection of 
the proposal. 

Again# CtlllhO would hope that the List GO 
addressees would expose the l-iavy * s programs to the American 
people through mass media facilities end that informed 
opinion leaders in the List GO universe would follow up 
with interpersonal contacts such as speaking engagements 
and similar events. 





J Sc 


ott M. 


Cut 


•| i r . 


Pjblli. 


o_ Jigl. 




. (Bn 


g lo v . 


Inc. # 


3d 04 


) r P • 


307* 






c_. 

i 


rbart 


F. L 


xor^,. 


fovipt 


x qojzl 


(*--V. iS # 


low 


a s , 



I l 



This filter ing-dcwn of information from the l?avy to 
local opinion loaders and on to the general public would 
add the personal clement that is so important to shaping 
favorable attitudes and opinions. Thin procedure is 
supported by various studios. 

One such finding was reported by Public Opinion 
Surveys, Inc. , of. Princeton, Jim; Jersey, it said that "the 
public bases its attitudes toward the military services 
more on reports from ex-corvicor.on than from any other 
source . The j.o.wc most often rv-Ationcd source is personal 
experience in the service. Tho influence c<f the r-.aco 
communications media eppoaro to bo of secondary irpor'ra nee. ' 
hlco. Kata and Lararsi'o.lc! rtrto, ‘who one source of 
influence that seemed to be far ahead of all others in 

determining the wry people .wake up their minds v.-aa personal 

. ,,8 

rn nuance. 

CJIXnrO i.iight rj so expect that List CO people would 
be in a higher socio-economic level. Ifafs ana Lascars felcL 
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mew York T.lr <p-, January 1, .1050, p. 1, col. 1 

O 

Klihu Kata and Paul i\ Lrnnrsicld. Ppyppr ~;1. 
JLn f. lp .gr - , ,o i (hew York? The free Press of Glencoe, 19D5) , 
P. 32. 
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status categories. 

Ex-lTavy; len are a source of potential good* rill for 

their former service in their civilian communities. Her.-; 

favorably they sneak about the P.avy can carry considerable 

weight within their spheres of influence. Cut lip and 

Center say this about organisations such act the specialised 

List GO groupings h"n. the craft* there groups are labeled 

* special publics. f ' One of the first chores in public 

relations is to identify and establish liaison with an 

in 

organisation *s special publics. the Lint GO program x.n 
an attempt at liaison and communication v/ith one such 
spec i-ul publ ic » 

Zn addition, the ’avy enporior.ea of this special 
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"One of the things that mill make a bit of infer,, .ation 
useful is familiarity with an app_:oprir.t * . . . category to 
put it in; v/ithout that it may not b? noticed, for it may 
not have much moaning. Therefore, the combination of 

previous bevy experience and continuing co.r.iuni.cations v/ith 



'.Ibid*, p. 234. 

A °Cutlip and Center, ibikiJtl- 



p. 270. 

■^‘Robert Ik Lane arid David 0. Sears, pubj-AC. Cpa/pij-pp, 
Dnglo'/ood Cliffs, il. J.: brent ic "kali, Inc., 1004), p. GG. 
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tlia ITavy night produce a climate of concern for the welfare 
of the addressee * o former service. 



However, the mere feet that a line of coranunicat ion 



in established docs not insure that productive results will 
he forthcoming. One study comments on this point ; 



The principle behind all information campaigns is 
that tho disseminated information v,l] 1 alter attitudes 
or conduct. It is i.n.in'o to suppose that information 
always affects- attitude*.?# or that it affects all 
attitudes equally. The . . . findirgs indicate clearly 
that those responsible for information campaign" cannot 
rely singly on "incrc :-ui ng the Hor" to spread their 
information of foativoly. Pr-ycho logical barriers . . . 



create 'real nr ob loro for those chcewsd with the task o: 



informing the public# and in jnp cases public opinion 
surreys offer the only v- by which t?vr:e problems 
can bo recognised# one! thereby overcome . 12 

Therefore/ this &tn 'y v-ill provide tho "public 

opinion survey" necessary to do ter mine the effectiveness of 

ClUkTFO 1 o information program. It is inter led that# in the 

process# factors that contribute to productive communica- 



tions and others that hinder the free flow of information 
and feedback will be identified and e'v.asLiv.d. 



Finally# this thesis is inter r d to make scare 
contribution to a no of which Cut lip and Center refer to in 
their book s 



One of the sure signs of advancement in public 
relatione toward the professional ho. rite n is the 
increasing demand for research and increasing critical 



ip 

'Herbert It. Hyman and haul 13. Sh^ntcl-sy# "Gone 
Reason:: Uhy Information Campaigns Fell# " in Panic! Hats# 
fit silt JUllXLl cpkli-Pl fkl ’MZLiZi York? Henry 

Holt and Cci.g any, lids), p. 52 J. 



self** ccraninr- t ion of old theories . Research# simply 
put, is tae act of searching for information* — accurate , 
rel.if bio, useful inform ati-om— rnu organising this 
information, so that sound conclusions can bo drawn. 

But, research as a method and as an attitude, doss 
offer public relations rich rewards in achieving an 
understanding of the attitudes and opinions of those 
with wheat practitioners seek cm amnion anc! in 
evaluating oo:cvanicntions with then. 



Immediately preceding and 
questionnaire was in the hands of 
items appear ad: in the nation* a r.~ 
had an influence on the attitub.es 
of a nod it u~ sized, micVostorw no.; 
» lQP. r.r , .r.).l , iladieon, Uicconair.) ml 
newsmagazine (Sirp.) revealed the 
had national appeal, as evidenced. 



during tho period when the 
the respondents, various 
•;.c madia which ray have 
of the rnuop lo. Surveys 
•"•paper (l.i;:Lc/p'pp.;o. fit a. to 
v. i; -••;*. ionalJy distributed 
following stories which 
l>y the fact that they 



were carried by wire services . Vhio list includes the 
elate they appear-: d in print, tb national news service 
handling the story, and a synopsis of the articles 



— December 1, £'h g. 



under tho title ,!: fhe itavy” in 



5ji?, iltJiiftb section. I- lore then one page, with photographs, 
vac devoted to the alleged cverrealousness of Lieutenant 
Commander It? reus hr she iter in coi-.er.nd ing the- U5S Vs upbl off 
Vietnam, the article covered Lrr.hoitcr 1 c defense and the 



pp. 



-^Cutlin and Cc nh 
d95"dtG. 



JLff.ac.t-ivit EubJin EbJehlaiO-tLa, 
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supporting vie*.- of Captain Pickard Alwjeefior. 

uanuaiv 5/ p.vlo, an article titled “Reportings 
Under Military Control “ in o rff . Hnr . . 

V ' ith photo ' rai>5: ' acou “ cl3 Captain -..’alter Ellin, ubs, of 

itf.iti-c.-o Cho diriorctio ana Political. reporting by 

civilian employees of the »>*:••.• yy.*. .. , . 

* ~ i '°- c --o and Television 

Service in Europe. 

w^.ucuy y Ur i tec Press International (UPI) , i:ho 
b. s. p:- tC ftf:, c! r.Bi-aol a 5:3.3 tillinn bill for o. acl, 

bu'.efi-c K for 34 callow Mj ir . .•;<.•< •; «... u s r ,:, 

ou*. Aiit tno rune 1U-37 href -Irra.eii v ••■•■, 

-donuary so, hn*ceiat. d Ihu , < W . caplin niched 

hlerandt r it. < r; ... “ { ■ ....... . 

‘ c:r --^' rf the depot hi: a? lee! 

battleship LTtJ < i: ..i ,~r r ..-r„, r, a-. 3..., .■ . 

- -*•.*. ...;y .« •-**-«-' ti..: L«?.Coh c: t\.'V 0V\? fc-f ' ‘ 

Pi. ! .e:-:endf;r f j; defense o" /v.-rc . 1 , ■ 

.‘.or,- of co:.mr.nc?, 

— January 1C, IP, .Tajaaccc rtnfcnt: rioc i,- 

* • I -’'" tne nrooor-f d v -1 ' •* - ,,,c ■ • , 

- - — or UiO m-clcar aircraft carrier 

Jj?.ue <U 2ifc.Qfi -co Sasebo, Pc ran. , -> ■ 

- v - , .. *.ox y c.no 1 vc.ate.r, 

xn tlio new:; during the oh jn»«s *,- n 

x - ' *'♦*• u elite urrri ale 

C'fcpirrtcci Sc or. bo on O'ennarv ?r. u> , . . 

- y * u ‘w vi.rr -co tne t T £3 Ppp.hPi i 

eric. is , ) 

-x - " n , x e.vy rJ-crox pxrne crashed in 

southwestern depan killing- 32 . 

"“January 13, hP, a r^nk-er o' Y • • 

<• - .-t.vy *s precis .ton 

* 1 g 1 ' t *' ie B3ue e:L: -' in Uho third fatal crash 

^ ^ :i 3 £ 1 pilots in 13 mentor. 
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— January 10, » in an article, v;ith photograph, 

titled "The ITavy" in !? h.e Ifit-bOh section. Captain 
Alexander * g transfer from co.vvar.d of the pyv Jcr . no y and his 
defense of Lieutenant Coavancicc hrnhaiter are related. 

—January 24, fP and UPI, north Korea held the 
intelligence ship Pne bln and its ere 7 .-/ captive after seining 
the vessel ufc sen and ordering it into the part of Wonsan. 
(This story, vita its associated sidelights, remained 
front-page news through the heaviest period of survey 
returns . ) 

•—February 2, i’iy.a, & cover photograph of Core; and or 
Lloycl Bucher and in-depth coverage of the * t n.<hlo incident 
are presented . 

—February 7, HP and Ufi, the destroyer P-r.ch.e breaks 
un c.n'1 is abandoned after running aground on the coast off 
Rhodes, Greece, in the Lego an so-?.. 

Count erbalancirg th.eno negative iters were stories 
on the cows nt crploit.v of tl: • l evy in Vietnam rno ITavy 
features of lose 1 int- rent. 

However, it is probably net re- non able to assure 
that those pro-l'h.vy iters had sufficient ir reset to 
completely mgs to the potentially unfavorable item which 
wore given broad r.ass r odio. distribution. Therefore, if 
anything, it could bo argued that the events of the period 
would have a predominantly detrimental affect on any pro- 
ilsvy attitudes of the esrtpio. 



17 



<i .O . Q grn phic ?.r^as De fi ned 

throughout this thesis th-re arc references made to 
geographic areas of the United States. These areas are 
defined as follows s 

1. East Coast* — The states of Heine, KuDsaehusetfcs, 
Rhode Island, Connecticut# hew York, l?v.; Jersey, Delaware, 
Virginia, north and Couth Carolina# Georgia, and Florida* 

2. Gulf Coast — hlnhaica# Louisiana, Kinesis ippi, and 



Ter as . 



3. Uest Coast »--h.lasha, ‘Pa shins ton, Oregon, and 



California 



urtt-ii 



4. Inland." — All other continental states . 



CH2J»2E3 IT 



ILW'/ PUBLIC REI-ATIOHu 

Tha conduct of Uavy public relations is prescribed 
within several basic guidance manuals. 

First# however , it atonic* be noted that 
xaliillar,-! is referred to in the federal government as 
IMfcliflL t^ZzlS/K* Til© li. £. fl-vyt/ Pi-ca •tj. aSi r-J. rr) ~ „.,,,,, -j. 
state? "Public Affairs? The general tens for the field. 7 
includes all contacts with the public end the effect of 
these contacts on the? navy, evaluation of public opinion 
and consideration of it in formulating and administering 
Lhvy policies, die sc ruination of in Cory at ion to the public, 
emu actions taken to promote unc-sr standing and good will 
be tv/ sen tiic *«avy and the general vu.blic* 

The llsvy PhO manual is the ”, iblc" for the conduct 
or navy public relations. It is an adiuuct to Igapv r tmi.T 
.triDiia ar.u cpysrfii. 1 fhblppi, the ba..;ic doav. .rente for providin; 
direction to the entire Ibavy establish-aont . ;/;gw ftryui .-y 

1101111* only reference to public relations is to caution ai: 
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naval personnel concerning the disclosure of security 
information and to provide a. system for llavyr.en to submit 
manuscripts to civilian publishers. The Peroral O rders. # 
lihcv/ice, are purposely written for relatively broad 
interpretation. Therefore# the PRO manual is# in practice# 
the sole source of specific public relations direction. 

Supplementary PR guidance is periodically forwarded 
to Eavy activities' in the form of letters and memoranda. 
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subordinate# the Chief of ITavnl C per a tic ns (C.'.TO) . 



£2li&£jQ£L£&£a^^ 

The Chief of Information (CUXEX-’O) is the direct 
representative of SPCP'iV and C.*0 in the field of public 
relations, is ouch, he is "responsible for specific planning 
and implementation of all Department of the Eavy public 



£ l£.\ ® t JP ° r 
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3 

affairs and internal information. He in assisted by a 



staff organisation — the Office of Information (also 
commonly referred to as Ci'Il; TO) . 

From the Office of Information, or CHII-iFO, public 
relations activities are directed and encouraged through a 
chain-o f-coriaand that includes "each officer vho e;:ercices 
command. However, CAIIUTO has several key stateside 
organisations which are solely responsible for public 
relations matters. They are: 

1. Hava I District Public Lffairs Offices in Poston, 
Haos.; Ph i 1 n d a ipk i a , Fa. ; Norfolk, Vc. ; Civ. - r3.ee ton, S. C. ; 



on as, La.? 


G 2T* t IX C 


Lakes, 113.; 


co and San 


Diego , 


Calif. ; and 



The entire geographic area of the United States is divided 
among those offices. These offices, which arc under the 
supervision of the District Cornea -dent , M coordinate public 
relations natters throughout the naval district ana assure 

r* 

integrated public relations programs. ' ! " > This mould include 
the area Duval Reserve Training Centers and recruiting 
offices. Both of these coasnande are also responsible to 
other iii« 
activity 
personnel 
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and for.turcs, providing advice ori Voxy corporation to 
civilian nodi a and organisations, isaiirt airing a library of 
notion picture 3 for use by .Total television stations, a no 
otherwise per fora normal sudio'-visuol functions at the 
local level , 

4. I 'aval Reserve Public faff airs Co npcnies. These 

7 

reserve “public rc3ntionc» units arc located as rollers s 



V. 



Corn 1 



•• C: .*.- d o , P 6 ^v)l« 

7 

Corinanf noj Off. tears, ITaval Reserve Public Af fears 
sanies list, in possession of author. 
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East Coast 
Gulf Const 



~ CT 

3 

— A 



w'est Const 
Inland - IB 

I’lio purpose of these units is to provide a reserve 
of shilled r.snpover in tine of national c r.crgcncy. I-iany of 
the URPR.C r.ai.bors are enploycd in civilian r.vass n.edin 
occupations or have nilitary experience in public relations 
billots. Che cor.pan.ioe assist CJ.lino and the If aval District 
offices vita j .aintaining racc'ia contacts and aidii with 
projects. 1 

ILcstlifiiliji 3. Jdef y y\r- ' TT g its 

Thera are two other natiorc/ide Davy organisation. r # 
but CXiEPO control over l.hsr-.i is li. deed. they ares 

1. Recruiting facilities, hha navy lino 629 of 
these activities spread throughout the United States and 

O 

Puerto Rico# Gunn, and the Philippines. 0 They tire located 
as follows s 

East Coast 
Gulf Coast 
Use t Coast 
Inland. 



212 

72 

127 

215 



Puerto Rico, Gunn, Philippines 



O 

u. S. JTavy Recruiting rub Station# Phoeni::# Rri;. on a, 
letter dated July 3.4# 106*1# Subj :cts Directory of all Known 
Recruiting Stations in and outside the Unit; 1 States. 
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Tho main area headquarters for those recruiting 
units (host on, Chicago, Los hngaleo, etc.) have public 
relations advisors who coordinate recruiting PR activity in 
their locales, they arc not, at this tins, responsible to 

CHINK) for any Bevy-wide PR activity on other than an M hz& 
basis . 

2. Naval Reserve facilities. There are a total of 
432 authorised units for specialist and composite reserve 
tra.rna.ng in the United State::, Puerto Rico, and the Paswvaa 
Canal Rone. 9 The specialist units include companies for 
puolic rolaticns, lav;, dent in try, redieina, etc. The 
composite units arc just as their nar.a i:.;pUos--coiapo sites 
of several Navy skills— surf ece and air operations and 
others. These units are situated as follows: 

Past Coast 



Gulf Coast 
Up st Coast 
Inland 
Overseas 



203 



45 



100 

113 

7 



Reserve units arc charged rith "continued pronotion 
o:c public awareness, undorsf ending, and support of the role 
of the Ihvy and Naval Reserve as an integral instrument of 
national policy, /x'hey are r.lro expected to/ exploit 
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°f p~val Pcrnc-nncl Instruction 5400. IK dated 
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